PLAY THE GAME, LIVE THE LIFESTYLE
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MAXIMIZING BRAND AWARENESS & SUCCESS



HAS BEEN A STAPLE FOR GOLFERS
IN AUSTRALIA FOR OVER 20 YEARS.

IS NOW LAUNCHING IN THE UNITED STATES & CANADA.

DEDICATED TO THIS WILL BE THE GO-TO
SOURCE FOR A HIGHLY ENGAGED, READY-TO-SPEND AUDIENCE,
ATTUNED TO THE ART OF GOLF, SPORT, FITNESS, NUTRITION,
BEAUTY, WELLNESS, FASHION, TECHNOLOGY, AND TRAVEL.

PLAY THE GAME, LIVE THE LIFESTYLE



WOMEN'S GOLF AMERICAS | MEDIA KIT 2026

WOMEN’S GOLF ACROSS THE U.S. & CANADA IS THE FASTEST GROWING SEGMENT
AND THUS A PRIME TARGET FOR YOUR GOLF AND LIFESTYLE MESSAGING.

Recent years have see a dramatic growth in women golfer participation and this
segment has developed into a highly coveted target audience.

There are now women golfers (U.S.)

o This was the year of growth

The number Female golfers is up since 2020

o of all new golfers are women

A record of of all on-course golfers in 2024 were women
o This represents a increase versus the year before
. Is the largest concentration of female golfers

o of juniors are girls; girls’ golf up since 2020

Women drive of household spend and of total global spend

Source: Golf Datatech and Industry Standards



Pu

OUR CONTENT
PILLARS

GOLF & BEYOND

OUR EXCLUSIVE CONTENT IS DESIGNED
TO EMPOWER, INFORM, AND INSPIRE A
HIGHLY ENGAGED AUDIENCE. BEYOND
THE GAME, OUR CONTENT EMBRACES
‘FEEL-GOOD’ PILLARS TO ENHANCE THE
LIVES OF TODAY'S AND TOMORROW'S
PLAYERS.
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WOMEM.,SGMF
QUARTERLY MAGAZINE _
WOMENSE“I.F Distributed in print and digital formats [‘;“;‘-("ji‘['|,j§'\'-§éﬂi'r ”J

q?ﬂ Estimated Circulation by mid-2026:
Print: 5,000 per issue
Digital: 7,000 per issue

E-MARKETINGS PROGRAMS

Banner ads on Monthly Newsletter
Custom Blasts

Estimated Database by mid-2026: 5,000

Read Mers.

('\.

ADVERTORIALS e
Co-Curated Content FR e
Runs in both print and digital e
outlets e

WEBSITE/MOBILE ADVERTISING

Distributed in print & digital formats SOCIAL MEDIA/VIDEO

Estimated Monthly Visitors by Both can be weaved into your

mid-2026: 20,000 campaign

MAXIMIZING BRAND AWARENESS & SUCCESS
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WGM is just l[aunching in the Americas and has robust programs in place
to build subscribers for both print and digital outlets as well as social
media followers. This growth plan is based on a proven plan that was

highly successful in Australia.

While WGM grows their distribution, we are offering our
Marketing Opportunities.

This affords you the opportunity to be one of our l[aunch partners
and to get on the ground floor as we grow our brand.

EMPOWERING INFORMATIVE INSPIRING



ADVERTISING DETAILS




QUART:

DOUBLE PAGE SPREAD

PUBLISHING DATES

CRLY MAGAZIN]

CREATIVE UNITS

FULL PAGE

INSERTS*

Winter Jan 30 Jan5 Jan 10
Spring March 31 March 5 March 12
Summer June 30 June 3 June 10
Fall Sept 30 Sept 8 Sept 15
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PREMIUM POSITIONS

2"d Cover/Page 1

Back Cover

Third Cover

Opposite TOC

Opposite Editor's Letter
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*PROMOTIONAL INSERTS

Move your promotional assets
directly into the hands of our
responsive audience via a
national or state campaign.
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PROGRAMS/UNITS

Website/Mobile
Home Page Takeovers
Billboard/Leaderboard
Medium Rectangle
Paralax Ad

E-Programs

Profile on E-Newsletter
Custom Blasts
Sponsored Blasts
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LEADERBOARD
HERO EDM
LEADERBOARD
MREC
MREC

MAXIMIZING BRAND AWARENESS & SUCCESS
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ADVERTORIAL PROGRAMS

Co-curated content that considers your specific objectives,
crafted by our expert Editorial team to maximize brand

= WOMENSEOLE

awareness and success.

PROGRAMS/UNITS
Social Golf

Article to Run in -

Quarterly Magazine -

Print and Digital

4 Page Unit

3 Page Unit

2 Page Unit

1 Page Unit

E-Programs
Sponsored Blasts

MAXIMIZING BRAND AWARENESS & SUCCESS



OUR CLUBHOUSE

NICCI HERRERA | hicci@womensgolfmagazine.com.au

JESS MCALISTER | jess@womensgolfmagazine.com

CRIS HAYES | cris@womensgolfmagazine.com

PRINT MAGAZINE $14.95
DIGITAL DOWNLOAD $10.95

WOMENSGOLFMAGAZINE.COM Q @WOMENSGOLFMAGAZINE
w
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https://womensgolfmagazine.com/




